WEST BINHAI

BIRDS’ NEST SANCTUARY
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Bird Poles
Art Installation

Eco-Cabins + Cafe

ADJACENT BINHAI BIRD’S NEST SANCTUARY + HILLS COASTLINE
HILL PEDESTRIAN VIEWING LOOKOUT
PROMENADE



CENTRAL BINHAI

AVIARY + LAOHUTAN PROMENADE

Re-appropriated Design
for an Aviary (Museum)

Secondary
Circulation
Path

AVIARY HILL ADJACENT HILLSIDE TO BINHAIRD BINHAI LAOHUTAN FISHERMAN’S
VEHICULAR PROMENADE WHARF
RD



CHARACTER ZONES + IMPORTANT NODES

8. LIGHT-TOWER VIEWING POINT 10. BOTANICAL GARDENS

9. AVIARY HILL 1. FISHERMAN’S WHARF / 12. AMBER BAY




CENTRAL BINHAI

FISHERMAN’S WHARF + TIGER BEACH BOTANICAL GARDEN

Wharf Community

Proposed Tiger Beach
Botanical Garden beyond (as
re-appropriated program)

FISHERMAN’S WHARF TIGER BEACH LAOHUTAN WHARF MARKET SQUARE + RETAIL BINHAI
BOTANICAL PROMENADE VEHICULAR
GARDEN BEYOND

RD



CHARACTER ZONES + IMPORTANT NODES

| BANGCHUI !

ISLAND

13. STONE TROUGHS “CLIFFHANGER™ + YIHAI CAVES 16. 18 TWISTED MOUNTAIN TRAIL (ROCK FORMATIONS)

14. ISLAND HOPPING TO BANGCHUI ISLAND 15. MAGIC SLOPE CANYON TRAIL




EAST BINHAI

‘CLIFF-HANGER’ + ISLAND HOPPING

Overlook Structures
+ Zip lining

Yihai Cave Portals
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ADJACENT  BINHAI ‘CLIFF HANGER’ SLOPE ISLAND HOPPING ALONG BANGCHUI ISLAND BANGHUI ISLAND BEYOND
HILLSIDE ~ VEHICULAR
RD



EAST BINHAI

‘CLIFF-HANGER’ + ISLAND HOPPING

Eco Lodges

Canyon Trail Prairie

ADJ. BINHAI HILLSIDE MAGIC SLOPE CANYON TRAIL HILLSIDE COASTLINE WITH
HILLS VEHICULAR FREIGHT SHIPS
RD BEYOND



Park Programming and Event
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ANNUAL EVENT CALENDAR
FRETRESH




DAY TRIP PROGRAMS

1. DALIAN SHELL MUSEUM 13.  AVIARY HILL
2. ROCKTIDE DINES + EARTH ART/ FOREST Z00 14. BOTANICAL GARDENS
3. CROSS-SEA BRIDGE 15. FISHERMAN’S WHARF
4. COASTAL BEACHTOWN 16. AMBER BAY
5. ‘ALGAE’ ROCK TIDES + FUJIA VILLAGE ‘EATERIES’ 17. YIHAI CAVES N
6. BIRD’S NEST SANCTUARY 18. “CLIFFHANGER” AND ZIPLINING
A 7.  WEDDING GARDENS 19." BANGCHUI GOLF COURSE RESORT
‘ -37_;3 8. YANWOLING SCENIC AREA 20. ISLAND HOPPING TO BANGCHUI ISLAND
'\"\ 9. “WIDOW’S PEAK” 21. BANGCHUI ISLAND

. BREAKWATERES + ROCK POOLS
. 11. NORTH BRIDGE
. LIGHT-TOWER VIEWING-POINT

. JAPANESE GARDEN .
. MABIC SLOPE CANYON TRAIL N 20—
. EIGHTEEN TWISTED MOUNTAIN TRAIL
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Site Architectural Elements



POTENTIAL ECO LODGE LOCATION AND PRECEDENCE IMAGES

EXISTING WEDDING PARK
RENOVATION - ADDING 10 ECO CABINS
ON SLOPES

EXISTING WEDDING PARK ) ‘ 3' BANGCHUI
RENOVATION — ADDING 20 ECO CABINS ‘ ‘ :

ON SLOPES




SITE FURNITURE
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XINHAI PLAZA

LOTUS MOUNTAIN &
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CROSS SEA BRIDGE

FU VILLAGE PARK

DALIAN CITY CENTER

- 0¥ NYNONOHZ

P TIGER BEAC

BANGCHUI ISLAND

STONE TROUGH SCENIC AREA
AMBER BAY
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MARKER // INTERGRATED EMERGENCY/INFORMATION STAND
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MARKER // QR CODE NAVIGATION WITH APPS

ZELLERBACH HALL
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Landscape Elements



OVE R LOO Ks Overlooks or areas of spatial inertia can provide zones of spectatorship
towards important scenes and moments along Binhai Rd.



OVERLOOKS



STAI Rs Ideas of steps and ramps create ways of access to critical nodes and
emphasize experiential paths along the terrain and coast.



STAIRS




BOAR DWALK How visitors move along the Binhai Rd, which is considered the main route for Dalian
International Walking Festival will be crucial to the planning for greenways and paths.



EARTH ART Developing concepts for earth art will exemplify opportunities for creating important
markers, roadway elements, and seasonal programs rooted in local materiality + culture.



EARTH ART



Branding Strategies



Parc Belt Tourism Book



THE BEST OF DALIAN COASTAL PARC BELT......

Parc Belt Postcard




'MARATHON COMPET!
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Parc Belt Event Brochure



Branding Strategy Reference
Case 1: Safari 7, NYC

Exploring an Urban Ecology

SCAPE studio designed a self-guided tour of urban animal life along
New York City’s No. 7 subway line. The 7 line represents a physical
transect that runs from Manhattan’s dense core, under the East River
and through neighborhoods and park lands before terminating in
Flushing, Queens, the nation’s most ethnically diverse county.



Branding Strategy Reference
Case 2: ‘Around the World in 80 Days’

Circumnavigating the Globe through Branded Postcards
Budapest illustrator Lehel Kovacs uses Google Streetview to create a collection of postcards
retracing the places documented in “Around the World in 80 Days.”



Branding Strategy Reference
Case 3: Torikorttelit

Creating Identity through Signage

The old city center of Helsinki, Finland was visually designed by Kokoro+Moi to
communicate a new vivid city. The classic striped and the Helsinki color palette
creates a bold feel of spatial design. It speaks to the diversity of the city, the
layers of architecture and the progressive thinking of the future.



Branding Strategy Reference
Case 4: Proposal for an Urban Itinerary
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